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Damage prevention 

awareness requires 

reaching the entire 

public

1,000 Million

Instagram

2,375 Million

Facebook

2,000 Million

Youtube
330 Million

Twitter

3,100

Linkedin

And, social media offers a 

HUGE audience
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Overview

• Ensure that you are setup properly

• Develop engaging, relevant content

• Plan your call to actions

• Use hashtags / keywords

• Use photos and videos

• Leverage influencers and the media

• Utilize paid digital advertising

• Track performance
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Ensure that you are setup properly

• Ensure that your company’s social media accounts 

have your website URL and phone number

• A well rounded social media / digital strategy requires 

multiple accounts
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Plan your call to actions

• Think about what you want people to do once they have 

seen your content

• Landing pages on your website will help centralize all of 

your damage prevention messaging and provide a place 

to link to
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Use hashtags / keywords

• Write your content to include keywords people would 

use to search for it

• Hashtags (e.g. #safety) offer an opportunity to make 

your content more easily found
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Use photos and videos

• Media not only provides a richer experience, it helps 

catch attention

• In fact, posts with photos and video can get up to 10 

times more interactions
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Leverage influencers and the media

• Influencers are social media users in the community 

who have a large following

• Interact with their content to get on their radar

• If they share your content, more members of the public 

will be able to see it

• Media outlets now look at key local influencers for 

content so your messaging could get on the local news
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Utilize paid digital advertising

• Boosting / sponsoring a post allows you to reach even 

further through paid advertising

• Utilize geographic and demographic targets
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Track performance

• Each platform provides detailed metrics, such as how 

many times your content was seen (impressions) and 

the number of interactions (clicks) 

• Tie back your social media / digital advertising platform 

metrics with your website metrics using UTM codes
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Now It’s Your Turn

Grow your social media 

base and grow damage 

prevention awareness.


